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Till F. Teenck
Freelance Art Director

Born in Bremen, raised in 
Barcelona, at home in Berlin

1992 until 1999
Graphic design study at the 
University of the Arts Bremen 
and computer science study at 
the University Bremen

1992, 1993 and 1997
Internships at BRS Premsela 
Vonk (now Edenspiekermann) in 
Amsterdam, Radio Bremen and 
Plan B

1999 until 2000
Scholarship at Coinn, the 
institute for digital design of the 
University of the Arts Bremen

2000 until 2004
Designer at Jung und Pfeffer

2004 until now
Freelance art director and  
game designer



expertise

As designer and art director in Bremen, 
Barcelona and Berlin, I work since several 
years for clients from the cultural, 
educational, scientific, services and 
industrial area, as well as a freelancer for 
different agencies.

I specialized in the fields of corporate 
design, publications, signage, web and ux 
design. By connecting with competent 
partners in the areas of text, illustration, 
photography, 3D design and coding I can 
cover all aspects of visual communica-
tion projects and succesfully work on 
small and large assignments likewise.

In addition, I act as a game designer, 
creating and developing both digital and 
tabletop games.

clients (selection)

• Arbeitnehmerkammer Bremen
• Astrium
• Bahnmuseum Albula
• Caritas
• Econa
• Energiekonsens Bremen
• Fraunhofer Institut
• Kunsthalle Bremen
• Landesmuseum Oldenburg
• Philips AEG Licht
• Premium AEROTEC
• Radio Bremen
• STRATO
• Überseemuseum Bremen

awards (selection)

• iF Communication Design Award
• Red Dot Award
• Deutscher Computerspielpreis
• Die schönsten deutschen Bücher
• Deutscher Fotobuchpreis
•  1. Preis beim internationalen  

Logowettbewerb der OPCW
•  1. Preis beim Plakatwettbewerb der 

Literarischen Woche Bremen

Till F. Teenck
Freelance Art Director

address
Senefelderstrasse 20
10437 Berlin
Germany

phone
 T. ++49 . (0) 30 . 88 498 458
C. ++49 . (0) 177 . 44 74 644

e-mail
till@teenck.net

website
www.teenck.net



Qixxit

project
Icons

client
Deutsche Bahn

year
2014

Collaboration on the design of a 
family of icons for the mobility 
portal Qixxit launched by the 
German railways.

The icons are used in the Qixxit 
website and app, which allows the 
user to display alternative 
travelling itineraries and confi gure 
them individually by time, costs, 
means of transport und CO₂ 
emissions. Besides they are used 
as part of the corporate design for 
different marketing visuals.

awards
Red Dot Award,
iF Communication Design Award,
Usability Award

in collaboration with
wirDesign and
Cheil Germany



Sparwelt

project
Landing page

client
Econa

year
2014

Concept and design for a respon-
sive landing page for Econa’s 
Sparwelt. Via this page the 
companies’ partners can offer 

“offline vouchers” which can be 
cashed directly in a retail store. 
To use the discount, the customer 
simply has to show the voucher’s 
code at the pay desk, regardless if 
printed at home or displayed on a 
smartphone / tablet.

The page is completed with a 
share function, a store finder, 
instructions and FAQs.



Landesmuseum 
Hannover

project
Corporate design (draft)

client
Niedersächsisches 
Landesmuseum Hannover

year
2014

Proposal for elements of a new 
corporate design for the Nieder
sächsisches Landesmuseum 
Hannover (Lower Saxony State 
Museum in Hannover).

Starting point for the pitch was 
the repositioning of the entity as 

“world museum” after a compre-
hensive reorganization of the 
exhibition areas nature, mankind 
and art.

The design visualizes this new 
approach with a logo built of 
three overlapping layers forming 
a globe, representing —together 
with a set of vibrant color 
gradients— the diversity of the 
museums’ collections.

in collaboration with
InformationsGesellschaft



Landesmuseum 
Hannover

Posters for exhibitions



Landesmuseum 
Hannover

Responsive website



BTEXX

project
Responsive website

client
BTEXX

year
2013

Collaboration on the design  
of a website for BTEXX (now 
VANTAiO) in the context of the 
company’s new corporate design.

The website for the provider of 
SAP services is built around a 
modular page structure and 
optimized for five different 
display sizes.

in collaboration with
wirDesign



in collaboration with
wirDesign

hhpberlin

project
Notebook

client
hhpberlin

year
2013

Design of an “interactive” 
notebook for hhpberlin. The book 
in A4 format, handed over on the 
turn of the year to employees and 
customers of the company, 
features an introduction with a 
series of spreads showing haikus 
linked to the four seasons in 
combination with abstract 
illustrations matching the new 
colour scheme of hhpberlin.

Additionally, the notebook comes 
with a set of stickers in a pocket 
in the rear cover. These can be 
used to mark the notes and 
scribbels, take a photo with a 
smartphone and store the images 
in OneNote. The program 
recognizes the pictograms on the 
stickers and automatically 
categorizes the digitalized notes 
accordingly.



Vom Fehlenden Fisch

project
Computer game 

client
Kunsthalle Bremen

year
2012

Collaboration on the concept and 
design of the computer game 

“Vom Fehlenden Fisch” (About the 
missing fish) for the art museum 
Kunsthalle Bremen.

In a combination of adventure 
journey and detective game, the 
players have to find their way 
through different paintings and 
solve the riddle of the “missing 
fish” by interacting with the 
characters and objects encoun-
tered in the artworks.

awards
“Best Serious Game 2012“ of the
German Computer Game Award

in collaboration with
Kunsthalle Bremen, GEOlino, 
InformationsGesellschaft
and Steffen Jäckel



Scenes from the game  
and the additional database

Vom Fehlenden Fisch 



50 years 
Astrium Bremen

project
Poster

client
Astrium

year
2012

Design of a poster for Astrium 
celebrating the 50th anniversary 
of the aerospace company’s site 
in Bremen.

The design refers to the Ariane 5 
rocket and the International 
Space Station, partially devel-
oped and built in Bremen. The 
poster was placed on large 
billboards as well as in backlit 
poster boxes.

in collaboration with
InformationsGesellschaft



Bahnmuseum Albula

project
Computer game

client
Bahnmuseum Albula

year
2012

Screen design for two computer 
games for multimedia stations in 
the new Albula Railway Museum 
in Bergün, Switzerland.

In the first game the players have  
to find the quickest connection 
by train between Bergün and 
Moscow.

in collaboration with
InformationsGesellschaft und
Kunstumsetzung (Zürich)



Bahnmuseum Albula

In the second game the players 
have to control the railway 
signals on the track between 
Chur and St. Moritz in order to 
maintain a safe train service.



STRATO

project
Corporate design,
styleguide, icons

client
STRATO 

year
2011

Redesign of the logo and the 
basis of the corporate design for 
the internet service provider 
STRATO.

The revised logo consists of two 
elements: a square —standing for 
stability, reliability and function-
ality— and an arrow exceeding 
the line height —symbolizing 
progression, determination and 
inspiration. As new corporate 
font the clean but yet character-
istic “Cachet” has been chosen.

All specifications for the composi-
tion, the colors and the use of the 
logotype have been compiled in a 
styleguide.

in collaboration with
Hoa Trinh



Pages from the styleguide, 
explaining the construction of 
the logo and defi ning its usage

STRATO



The logo, icons and color scheme 
on the new STRATO website

STRATO



Premium AEROTEC

project
Corporate design, design manual, 
coporate communication

client
Premium AEROTEC

year
2009–2012

Development and implementa-
tion of the corporate design for 
Premium AEROTEC, a provider of 
aircraft structures and manufac-
turing systems, founded in 2009 
by Airbus and EADS.

Around the given logotype a 
comprehensive set of corporate 
design guidelines was developed, 
documented in a manual and 
applied to all aspects of the 
company’s visual communication.

in collaboration with
InformationsGesellschaft



Pages from the design manual

Premium AEROTEC



Applications of the  
corporate design 

Premium AEROTEC



Applications of the  
corporate design 

Premium AEROTEC



Early Birthplaces

project
Computer simulation

client
Landschaftsverband Rheinland

year
2007

Collaboration on the design of a 
blast furnace simulation for the 
EU project “Early Birthplaces —  
first sites of the iron industry”.

On multimedia stations in the 
five participating european 
museums, as well as on the 
internet, the function of a blast 
furnace from around the year 
1800 could be explored in a 
playful way.

in collaboration with
InformationsGesellschaft



xpedeo

project
App user interface, usability

client
InformationsGesellschaft

year
2006–2012

Continuous development of the 
graphical user interface for the 
multimedia guide xpedeo, 
providing visitors of exhibitions 
and museums with audio, text, 
image and video information, as 
well as interactive content in 
multiple languages. Using WLAN 
and GPS the app can additonally 
offer location based data, 
orientation maps and individual 
or preset tours.

xpedeo is beeing used at the 
UNESCO heritage site Zeche 
Zollverein, the State Museum of 
Hannover, the castle of Harden-
burg, the memorial Checkpoint 
Bravo and the House of History 
Baden-Wuerttemberg.

awards
Nominiert für den  
Deutschen Multimedia Award

in collaboration with
InformationsGesellschaft



SVB 2006

project
Catalog (draft)

client
SVB

year
2006

Concept and design of a catalog 
for the nautical equipment 
retailer SVB. The introduction to 
the brochure consisted of a series 
of spreads with images of the 
open sea on different times of 
the day and different spots all 
around the world. The photos 
featured the location’s coordi-
nates along a quote by Antoine 
de Saint-Exupéry:

“If you want to build a ship, don’t 
drum up the men to gather wood, 
divide the work, and give orders. 
Instead, teach them to yearn for 
the vast and endless sea.”

in collaboration with
InformationsGesellschaft



SVB 2006

The catalog lists the products 
with cut-out images enhanced by 
sections of additional informa-
tion about technologies and 
manufactures. Nautical pictures 
in a warm sepia color scheme 
contrast the technical descrip-
tions and price tables.



Energiebig

project
Campaign (draft) 

client
Bremer Energiekonsens

year
2006

Proposal for a campaign to 
promote the importance and 
benefits of energy-efficient 
building renovations.

The campaigns logo consists of a 
color scale featuring the EU 
energy efficiency grades. The 
name of the program —located in 
the “green section” of the 
scale— is a combination of the 
words “energy” and “profitable”.

The black and white version of 
the logo the colors are represent-
ed by diminishing line weights.

in collaboration with
InformationsGesellschaft



Series of poster for the campaign, 
showing different types of 
buildings not supported by the 
program, combined with a typical 
phrase from Bremen, meaning 

“here you are” (referring to the 
funds provided by for moderniz-
ing houses to save energy).

Energiebig



Design for a streetcar promoting 
the energy-saving initiative, 
heading towards a “green” future.

Energiebig



InfoGmbH

project
Corporate design 

client
InformationsGesellschaft

year
2005

Design of the business cards for 
the InformationsGesellschaft, an 
agency for communication, 
design and digital media.

Based on the logotype of the 
company —an “i” built out of 
dots— a grid of different sized 
circles was projected on a lime 
green background “encoding” the 
faces of the corresponding 
employees.



Düsseldorfer  
Schauspielhaus

project
Corporate design (draft)

client
Düsseldorfer Schauspielhaus

year
2005

Proposal for a new corporate 
design of the Düsseldorfer 
Schauspielhaus (the Theater of 
Düsseldorf).

The logo is build of the letters D 
and S, linked by an element in 
form of a speech bubble, defining 
the theater as a “voice” of the 
city and alluding in position and 
proportion to a quality seal like 
the registered trademark symbol.

in collaboration with
InformationsGesellschaft



A series of posters for  
the theater featuring  
iconic pictograms

Düsseldorfer  
Schauspielhaus



Concept for a season brochure 
made of two separate booklets 
under one cover, one for general 
information about the theater 
and one for the program

Düsseldorfer 
Schauspielhaus



Neontigers

project
Book

client
Peter Bialobrzeski

year
2004

Design of a photo book with 
pictures of asian mega cities by 
the renowned photographer Peter 
Bialobrzeski. The awarded book 
was designed using my typeface 

“Netzspannung”.

awards
iF Communication Design Award,
Deutscher Fotobuchpreis,
Die schönsten deutschen Bücher

in collaboration with
Jung und Pfeffer



Sinfonia Concertante

project
Corporate design,
posters

client
Sinfonia Concertante

year
2004

Corporate design for the  
orchestra Sinfonia Concertante.

The orchestra’s logotype is not 
static but changes with every 
new concert —like the music and 
the artists involved. Therefor, the 
name “sinfonia concertante” is 
modified in such way that the 
letters offset in relation to the 
baseline of the initial “s” cor-
relate with the pitches of the 
first notes of the music played.

var. 1
Ludwig van Beethoven:
Symphony No. 5

var. 2
Antonio Vivaldi:
Spring

in collaboration with
Jung und Pfeffer



The posters for the concerts 
resemble classical scores. The 
actual detail information for the 
events is printed on top using 
a copper spot color.

Sinfonia Concertante



Frozen Fish

project
Signage

client
Frozen Fish International

year
2002

Design of a signage system for 
the company headquarter of 
Frozen Fish in Bremerhaven.

For the continuous orientation 
on the premises of the company a 
scaled set of signs was conceived. 
The information is plotted on 
plates of frosted akryl glass 
which then are clipped into a 
slightly curved aluminium frame, 
allowing it easyly to replace or 
add modules.

in collaboration with
Jung und Pfeffer and
Designlabor Bremerhaven



Wedding invitation

project
Invitation

client
Friends

year
2001

Invitation for the wedding of a 
couple of doctors, both radiolo-
gists. The card was printed on an 
A4-sized transparent film and 
shows an actual x-ray image of 
the hands of bride and groom, 
with the rings clearly visible as 
bright spots. 



Bremen neu erleben

project
Trailer

client
Bremen Marketing

year
2000

Presentation of the free hanseat-
ic city of Bremen in form of an 
animated journey through 
history, highlighting important 
cultural, tecnological and 
economical archievements that 
had their origin in the city.

awards
„Goldenes Stadttor“ der Inter-
nationalen Tourismusmesse Berlin

in collaboration with
Entwicklungsgruppe Coinn



OPCW

project
Corporate design (draft)

client
Organisation for the Prohibition 
of Chemical Weapons

year
1997

Awarded design for a logotype of 
the newly founded Organisation 
for the Prohibition of Chemical 
Weapons (OPCW) in The Hague.

The logo with almost pictorial 
character symbolizes the univer-
sal gesture for “stop”. It is made 
up of a handprint —representing 
mankind— and the drawing of a 
retort —representing chemistry. 
The retort is tilted upside down 
and thus “deactivated”. Besides 
the call to action character of the 
sign, the open hand also alludes 
to keywords like international 
cooperation and peacefulness.

awards
Erster Preis des internationalen 
Wettbewerbs der OPCW  
für Grafikdesign-Studenten




